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Granbury, Texas,
Isn’t a Rural Town:
It’s a ‘Micropolis’

Census Bureau Adopts Term
For Main Street America,
And Marketers Take Note

Beans, Ribs and Starbucks

By MicHAEL J. McCartay

GRANBURY, Texas—During the day,
Deople stroll through this town’s historic
limestone square beneath a 19th-century
clqck tower. At night they head to the
drive-in movie theater. The blossoming of
the Texas bluebonnets makes headlines in
the local newspaper. The town mayor just
won his fifth term, running unopposed.

_“The city’s like comfort food,” says
Bill Hooks, a city council member.

It's also growing strongly. Between
1990 and 2000, the Ppopulation of Gran-
bury and surrounding Hood County in-
creased 40%, to 48,000. A sparkling lake,
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affordable housing and the promise of a
quieter life have drawn many people to
Granbury, out in cattle country some 70
miles southwest of Dallas.

s Marketersand demographersare start-
ing to pay attention to places like Gran-
bury: growing population centers far re-
moved from the nearest large city, often
100 miles or more. They are drawing refu-
gees both from rural America and subur-
bia, offering some of the cultural attrac-
tions and conveniences of cities without all
the expenses and liabilities of urban
sprawl. Telecommuting and Internet mail-
ordering can make it easier to be in the
fastlane of trade and commerce. Employ-
ersfind it easier to open a factory or an of-
fice park in these towns, which have
plenty of room for expansion and low real
estate and labor costs, than in traditional
metropolitan areas.

Last summer, the U.S. Census Bureau
officially recognized these places as “mic-
ropolitan” areas. To qualify, a locale
must have at least one town of 10,000 to
49,999 people—and it can have several of
these—and proportionally few of its resi-
dents commuting outside the area. The
government figured there were 567 such
micropolises in the continental U.S. More
than 28 million people, or one in 10 Ameri-
cans, reside in them.

Some companies have begun to crack
this market, much as Wal-Mart Stores Inc.
previously blazed through rural America.
American Profile, owned by privately held
Publishing Group of America, is a kind of
folksy Parade magazine distributed as
part of Sunday newspapers in small towns
and rural areas. Targeting micropolises
such as Lebanon, Mo., and Hereford,
‘Texas, it has vaulted from nowhere in just
four years to build up a circulation of
nearly six million, more copies than Peo-
ple or Sports Miustrated sell each week.

Holiday Inn Express has been opening
twonew hotels a week for about two years.
Many are in micropolitan areas such as De-
fiance, Ohio; Alamogordo, N.M.; and
Elko, Nev., which is 184 miles from the
nearest metropolitan area, Salt Lake City,
and home to the National Cowboy Poetry
Gathering. Movie Gallery Inc., a public
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